
Week Four Review 
 
We’re really starting to get into the building blocks of storytelling and narrative, 
and you’ll start recognizing a lot of the week modules from your old English 
classes. Of course, we know this isn’t learning like any English class you’ve been 
in before. 
 
This week, we began pretty near the beginning of any writing workflow, with 
Concept and Premise. 
 
Raise your hand (don’t worry, no one from the course can see you, and if you’re 
in public people will just think you are one of those quirky creatives!) if you went 
into this week thinking these two things were pretty much the same thing. 
 
They do both serve a similar purpose, but as we learned, they also serve two 
very specific purposes. 
 
A concept is the bare bones pitch for a piece or work. In 5-10 words, what is this 
going to be about? 
 
A premise is what you get when you start adding muscle and flesh to those 
bones. In 3-5 sentences, what are the highlights of the story you are about to tell 
someone?  
 
We also learned about how to share your premise and concept with your reader 
in a way that not only keeps them turning the page or scrolling the screen, but 
will keep them coming back to you for more writing and ideas. 
 
While the tendency (especially with online writing) is to be so overwhelmingly 
informational as quickly as possible, it might get your reader the answer they 
need, but it usually doesn’t build your reputation as anything more than a 
commodity for data. You’re better than that. 
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Day 22 - The Organon  
(Key Takeaways) 
 

● In the most basic of logical organic thought, in order for an animal 
[human] to take action or move, they have to have a premise (reason) for 
doing so. 

● Rarely, if ever, do animals take action or move on their own. 
● There are only two real reasons that animals take action: mind and desire. 

They’ve thought about it and want to move or they want something so 
they move.  

● Imagination and sensation fall under “mind” for impetus; will, impulse, 
and appetite fall under “desire”; purpose does double duty for “mind” 
AND “desire”. 

● Often desire leads to mind leads to action (e.g. I want a drink [appetite], 
this is water which I can drink [imagination], so I will drink the water 
[action].) 

● If you want someone to take action or move, you must influence their 
appetite or impulse or desire or wish. 

Things to Consider 
 

● When you are writing, are you thinking of what your reader will desire or 
wish? Or what you desire or wish to impart on your reader? 

● Does your writing cause someone to want to take action? Not necessarily 
in a sale or commercial capacity (though if that’s your writing gig, good on 
you), but in any way at all? Will they walk away from reading your work 
wanting to do something? 

● Can you state, very succinctly, what that “thing” is that is desired or 
wished for?  

● Even in the example above: The concept is about the satiation of drinking 
when we are thirsty; the premise is: If you are thirsty, and you see 
something you can drink, you should drink it. If not, find or create that. 
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Day 23 - Two Cities 
(Key Takeaways) 
 

● Introductions and leading/opening statements are crucial to your writing. 
● They will pull the reader in, giving them a taste of what they are about to 

learn or experience in a piece.  
● Rather than telling someone what you are going to talk about, show them 

through word play or a story that will last with them longer than a 
throwaway statement. 

● If you do this well, you might just pen something that will be remembered 
and adapted for the rest of time. Not for the five minutes that your writing 
lives online these days. 

Things to Consider 
 

● Your introduction and opening sentences set the concept and premise for 
what you will be writing about. This tells a reader whether they want to 
keep reading. 

● How much time do you spend on your introductions? Opening or lead 
sentences? Some writers say they probably spend 20-30% of their entire 
process working on and refining this section alone. 

● Do you give away all the information in the beginning? Tell them exactly 
what they’re going to be getting, thus losing anyone who thinks this isn’t 
what is going to make them take action? Or do you tease them a bit, 
keying in on what their mind or desire is itching for? 

● Can you play with language and writing a bit? Using structures, flows, or 
literary devices to create an introduction that does double duty as both 
enticing and intellectual? 
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Day 24 - First Drafts  
(Key Takeaways) 
 

● First drafts aren’t meant to be pretty. 
● Often, if you need to get something written, the best way to get started is 

to vomit as much as you can onto a page. 
● If you know what you are writing about, at least a bit (the concept and 

premise), everything else is details and decoration. 
● Details and decorations can be refined in edits and revisions.  
● It’s always easier to cut things away that are unnecessary than to try to 

pull out more when there isn’t enough there. So write first drafts with 
reckless abandon, getting it all out of your brain and into words. 

  

Things to Consider 
 

● Do you know what you are going to write about, at a conceptual level, 
when you sit down to write your first draft? 

● When you are writing that first draft, are you trying to get as much out of 
your brain and onto the paper? Or are you worrying about how it is 
written? 

● How many rounds of revisions does your writing tend to go through? 
● Do you write as much as you can, so you can cut it back in later edits? Or 

do you tend to struggle (or hear from readers that they struggle) with 
understanding or getting all the information? 
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Day 25 - The Circle 
(Key Takeaways) 
 

● As humans, we are trained to want to know.  
● In this digital and quantified day and age, we are often convinced that 

data and metrics = knowing.  
● As soon as we can measure something, we think we know it, so we stop 

trying to understand and explore. We instead become obsessed with the 
numbers. 

● Numbers do not equal knowing. It is only a piece of understanding. 
People do not take action on numbers alone, without thought or desire. 

● When we flood people with data, they (and we) might feel like we’ve given 
them knowledge, but that is rarely the case. It is not memorable, nor 
masterful. 

● Data and numbers are still very cool though, if that is what people are 
looking for. We like information. We like knowing. (Like = desire fulfilled.) 

 

Things to Consider 
 

● How much of your writing is an explosion of data and information?  
● Do you explain why that data and information is important? 

Remembering that you are the expert that your reader is coming to, so 
they might not know everything that you know? 

● Understanding data trumps knowing data any day of the week. 
● Are you helping your reader to understand why certain metrics or 

measurements are important to your concept—or their own lives and 
experience?  

● Will they take action on something if they don’t really get how it applies to 
them? 

 
 

Become a Master Writer 5 



 
 
 

Day 26 - Love, Anger, madness 
(Key Takeaways) 
 

● Some concepts are so universal, we only need to use a single word to 
describe them, and most people will have an idea what it is about. 

● Even with that, rarely is a concept so universal that it applies universally 
to every person and situation.  

● Love isn’t always happy endings. Anger isn’t always righteous. Madness 
isn’t always crazy. 

● Exploring those outlying applications of a concept, by building a premise 
on an aspect most people don’t consider, can be extremely interesting to 
readers. 

● Talking about things in a way that upsets people can have serious 
repercussions, professionally and personally. Sometimes it is necessary, 
and worth it, though. 

 

Things to Consider 
 

● Do you tend to talk about concepts in your industry or genre in the same 
way that everyone else does? Try to catch the viral topics of the moment? 

● How much of your personal opinion and experience do you add? Is it the 
same as what everyone else is writing about?  

● Are you willing to sacrifice to say what you feel needs to be said, even if 
there are repercussions for your contrary view?  

● Are you doing this in a way that is intelligent and useful, causing people to 
desire/think/take action? Or are you just being sensational about 
something for the thrill (and following) of being sensational? 
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