
Follow A Writing GPS 
 
What follows is the 12-step process for any new, longer text you might produce— blog 
posts, e-books, white papers, site content, and the like. It's the process I use to write 
any blog post that appears on MarketingProfs or AnnHandley.com, and I use it to 
create my monthly column in Entrepreneur magazine. Also, I've used it to cobble 
together the bones of video scripts and presentations, as well as longer memo-style 
emails.  
 
You'll notice that some of the themes here are also discussed elsewhere in this book. 
Serving the reader and not the writer, for one. Finding credible sources or data to 
support your point of view, for another. And creating The Ugly First Draft (TUFD).  
 
But having a big-picture view of the process, or an outline of it, is useful. As we'll talk 
about in The Ugly First Draft section, good writing takes planning and preparation; it 
doesn't just emerge, fully formed, out of the head of Zeus. Or your own head, for that 
matter.  
 
(You can dig further into some of the 12 steps, as noted. Or you can simply rely on this 
CliffsNotes version. Your call.)  
 

1. Goal. 
2. Reframe: put your reader into it.  
3. Seek out the data and examples.  
4. Organize.  
5. Write to one person.  
6. Produce The Ugly First Draft. Producing  
7. Walk away.  
8. Rewrite.  
9. Give it a great headline or title.  
10. Have someone edit.  
11. One final look for readability. 
12. Publish, but not without answering one more reader question: what now?  

 
Consider the order of the steps in this outlined writing process merely a suggestion. 
You can toss them around and follow them in any order you wish— perhaps you like 
to barf your first draft onto the page incoherently (Rule 6) and then organize your 
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writing into something more cogent (Rule 4). That's fine; it's completely at your 
discretion. There is no one way to write, remember?  

 
(The only order I wouldn't suggest is backward, because that's just dumb.) 
 

Ann Handley.  
Everybody Writes: Your Go-To Guide to Creating Ridiculously Good Content  

Wiley. Kindle Edition.  
(Word Count: 326 words) 

 
Handley, Ann. Everybody Writes: Your Go-To Guide To Creating Ridiculously 

Good Content.1st ed. Hoboken, New Jersey: Wiley, 2014. 

 

Week Three - Quotes 
 

1. The success of most things depends upon knowing how long it will take to 
succeed. - Charles de Montesquieu 

2. Without knowing the force of words, it is impossible to know men. - Confucius 
3. No one means all he says, and yet very few say all they mean, for words are 

slippery and thought is viscous. - Henry Brooks Adams 
4. The less we know the more we suspect. - Henry Wheeler Shaw 
5. What one man can invent, another can discover. - Arthur Conan Doyle 
6. There is no knowledge that is not power. - Ralph Waldo Emerson 
7. Once we know our weaknesses they cease to do us any harm. - Georg Christoph 

Lichtenberg 
8. It is to be remarked that a good many people are born curiously unfitted for the 

fate waiting them on this earth. - Joseph Conrad 
9. Facts do not cease to exist because they are ignored. - Aldous  Huxley 
10.  If you have knowledge, let others light their candles with it. - Winston Churchill 
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