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[Welcome to the Writers’ Rough Draft Podcast, where I climb behind the glamorous 

book launch world of successful writers and entrepreneurs and into the mind of folks 

like you who are just getting their start. Equal parts, witty writing information and 

unabashed content curiosity—with a healthy dose of laughter thrown in—my conversations with these 

pros shares some of the trials, tips, and techniques that others have used to help you build your writing 

and content and establish you as a leader in your field.] 

[I'm your host, Elisa Doucette, and I'm here to talk about all of that and have some fun with Maisie Smith 

today. You can find the links, resources, and transcript of our chat on the website at 

CraftYourContent.com/episode17.] 

Elisa: Maisie Smith is the gritty Audrey Hepburn of the creative freelance writers, a merging of pure 

grace and total badassery. She runs the shop at her writing studio, Audacious Muse, where she works 

with businesses to be fearless in their weirdness. In other words, she helps you put into words why your 

standing out is a good thing. A woman with a mind for business and a heart for inspiring and connecting, 

she previously worked as a promotional advertising exec helping businesses build their advertising 

creatively through promotional products and placement. She owned a personal fitness studio where she 

works with women to find the best versions of themselves and love rockin’ the results. Most recently, 

she is working to launch the site, The Beer Muse in 2015, where you can find lots of eloquent writing 

about delicious craft beer. And that, my friends, right there, should tell you why I most wanted to get 

her on the show today.  

Thanks you so much for taking the time to chat with me, Maisie. Is there anything I missed there? 

Maisie: No. that's, all good. That’s amazing! I'm like, “Wow, I kind of like myself. She sounds pretty 

cool!” 

Elisa: I told you, our stalking powers are excellent. We did not put anything in there you’ve not already 

done. So, kudos to you. 

Maisie: Nice. 

Elisa: So you have had a very, kind of long history of working in a couple different careers and a couple 

different kind of niches, if you will. Going way back when you write about how you've been reading 

forever, how did you start getting into writing and falling in love with writing? 

Maisie: Well, I was born with a pen in my hand, I would assume. 

Elisa: Your poor mother! 

Maisie: Yeah. You know, I remember writing since I can remember. I always had this sort of propensity 

for writing stories. That was my thing. And a lot of times, they were made up things or I stretch the truth 

a little bit. And you know, I was a very imaginative child and the stories just sort of emanated from that 

imagination. And then some time—I don’t know, maybe around junior high—I started getting super 

nerdy and got really good at writing reports. And so I sort of morphed from like, the made-up stories 

into more, sort of factual writing. And that sort of took me through high school. I was that really weird 

kid that never had anyone to go to lunch with. I was just too weird! I just couldn’t do anything right—

which was sort of a blessing in disguise. I mean, even though our teenage years kind of sucked. 
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Elisa: I was going to say: sure, looking back now, you realize how good the weirdness 

was. 

Maisie: Oh, yes. 

Elisa: But at the time, it was maybe a little bit less than fun for your teenage brain. 

Maisie: Really, you wanna fit in, and I just never did. And so instead of crying in the bathroom all of 

lunch hour, I just decided that I was going to go into the library and write. And so I would, every day at 

lunch, go in and sit down, and you know, break out my tattered spiral notebook and just start writing 

stories. And you know, just sort of depending on my mood, it would be fiction stories or I’d make up 

stories about the crappy, evil people, and doing really horrible things. It was very… like, I’d look back at 

some of that stuff now and I'm like, “Oh, my god. This is horrible!” Or I would get into these spaces 

where I would write—I'm so ashamed to say it—but like, teenage romance type stuff where you're 

writing about having a hot boyfriend. It's like all the crap that you know nothing about. 

Elisa: Right. Like at the end of the book, you know it’s forever because he gave the letterman jacket or 

whatever. 

Maisie: Right. It's all like Sweet Valley High on crack. It's horrible writing, but it was writing. And it was 

sort of that thing that saved me and provided an outlet for all of my teenage angst. And then I went to 

college and just couldn’t decide what I wanted to do or to be. I'm sort of one of those renaissance souls, 

I guess, for lack of a better term, where I sort of like everything. And that becomes very difficult when 

they’re like, “Choose what you wanna do with your life.” 

Elisa: Right. “At the age of 18, please click all of the boxes and select what your next fifty years is going 

to be.” 

Maisie: Right. I have so many stories about the decision behind changing majors so many times, but 

eventually I settled on Physical Education, which is ridiculous now when I think about it, because I used 

it for a brief period in my adult life for a career path and then I was like, “This really isn't for me.” So, 

kind of kept writing throughout all of my adult life, then you start kind of getting involved with family 

and life, and jobs, and it was sort of one of those things that fell by the wayside a little bit. I didn’t do it 

as often as I should have. And then one day, I just had this epiphany, like, “You need to be a writer!” It's 

just like, “Here it is. This is what you're meant to do.” And so I put a plan in place to leave my job in 

corporate advertising—which I had been in for ten solid years—and just said, “I'm going to do this.” 

Elisa: How did you make that jump…? 

Maisie: Quit my job without really any sort of a safety net? 

Elisa: Exactly! I mean, I feel for you because I also worked in corporate sales and marketing for ten years 

and made a jump to writing as well, and so I know how I did it, but I'm kind of curious how you buoyed 

yourself from that mindset of business and getting things done and making money, to writing about 

stuff? Because it is a little bit of a different daily pattern. 

Maisie: Sure. So I woke up that first morning not quite sure what I was supposed to do, so I went back to 

sleep. And I was like, “I can do this!” I came downstairs to my desk and I sat there and I thought, “What 

am I going to do now?” And that was sort of a really big struggle in the beginning, with sort of trying to 
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get into a groove—my own groove. Because when you're in advertising and 

marketing, you sort of have this daily schedule of, “I do this and I do this.” You're 

checking your email every ten minutes to stay on top of developing projects and stuff. 

And I didn't have anyone emailing me anymore.  

And so I would [inaudible] emails constantly for the stuff that wasn't even there. And I sort of struggled 

for—I would say maybe the first three or four weeks of getting into sort of this groove of working for 

myself and developing the discipline and realizing that if I wanna make money, it's all going to depend 

on my efforts. It's not going to be like this guaranteed paycheck every two weeks regardless of how 

good I do at the job. And that was a really strong lesson to learn. 

Elisa: Yeah. I think that's one that, like, a lot of writers I talk to kind of struggle with a little bit. It's kind of 

a misconception of writers that they have nothing but time to just sit down and write—and they're not 

working on anything else. But I mean, obviously for you, going from this full, steady paycheck and client 

role and everything else to all of a sudden having to hassle everything for yourself and create your 

products while you were doing it—how did you wrap your mind around that? 

Maisie: Well, yeah, you sort of sit down at the computer one day and you're just like, “Oh, my god, in 

two weeks I have no money! There’s no money coming in. What am I going to do?” And so, you’re 

emailing and talking to people. And I remember joining, like, Facebook groups where everybody was like 

me, and so it was like the worst group to join because we're all struggling freelancers, sort of pulling 

ourselves up by the bootstraps and getting shit done. And so we can’t like, provide business for each 

other. I just learned so many lessons about where to go to find the business. And really what it ended up 

being was I just reached out to the contacts that I had from my old days of being in marketing 

advertising and just started telling people: “I am a writer.” And that was really hard to let those four 

words out: I am a writer. Because I didn’t feel like one. I was like, “I'm writing, [inaudible] writer.” But 

the more you say it, the more you believe it. And business sort of just started trickling in a little bit at a 

time and you just learn really quick. 

Elisa: You told a story from your childhood, which I personally relate to very well, but I do fully 

acknowledge and accept that probably the other ninety nine percent of the human race is well-adjusted 

enough to be able to make friends to hang out with during lunch; I was not one of those people either. 

So I tend to find, sometimes, with putting stuff out on the web, I don’t have some of the same 

apprehensions and worries about kind of rejection and judgment that other people do because I'm kind 

of like, “Meh.” 

Maisie: Yeah. You know, you experience that enough in your childhood and teenage years where when 

you become an adult, you sort of have this “buffer” sort of already built in where you're just kind of like, 

“Cool, I'm just going to put this out here and whoever likes it, likes it.” And that’s cool. You don’t really 

rely so much on the approval of others. 

Elisa: And that's great because that’s kind of the brand that you’ve managed to build with Audacious 

Muse, is that you really do encourage people to be able to find that place where they do kind of let their 

fearlessness come out in weirdness. Where did you come up with that, by the way? That was brilliant! 

Maisie: Well, when I was sort of planning my exit from the corporate world, I sort of compiled this list of 

everything that I hated about it and sort of made this “inner pact” to myself that I was not going to let 
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that be a part of my new venture. I was like, “I hate this. I hate this. I don’t like this. I 

wanna do this my way.” And so, I already sort of had this brand already formed in my 

brain about the kind of clients that I wanted and the way that I wanted to write the 

stuff that I wanted to take on. And, probably even more importantly, the kind of stuff that I wanted to 

say “no” to, because it was important to me that if I was going to do this thing for myself where I was 

going to leap out of that entrepreneurial cliff, that it was going to be exactly what I wanted it to be.  

And so I knew that there was sort of something to this whole “being weird” thing. I mean, we live in a 

world that it seems like people have forgotten the power being interesting, and we sort of fall into these 

habits—especially with businesses—of doing the safe thing rather than doing the thing that’s going to 

get you noticed by the right people. So yes, I sort of structured my whole business and brand around 

these companies and clients that really wanted to finally embrace the weird side of them; tell the weird 

stories and maybe even push the envelope a little bit and not be afraid to say “this is who I am,” and 

sort of welcome with open arms the people who would adore them forever. 

Elisa: So I'm assuming clients come to you knowing that this is what you're going to do for them. That’s 

specifically why they come to you, is they want you to write this way for their business, but how do you 

kind of hand-hold them through the process? Because it's something that's difficult for a lot of those 

businesses and brands that have played it safe and have written just the listical content that got them 

views and everything else, but now, they are really getting ready to start sharing their stories and really 

writing the content that matters to them. 

Maisie: I'm going to give you an analogy. It's horrible one, but I think it makes the most sense. 

Elisa: Yes! I love horrible analogies. 

Maisie: Okay. So, you know when parents wanna teach their babies how to swim? How you ever seen 

those videos where they basically just sort of chuck their babies into a pool? 

Elisa: Yeah. Like with the little arm floaty thingies so at least their heads are bobbing a little bit? 

Maisie: Little baby goggles on and like the little floats and they sort of throw them in and the instructor 

is like, “Your babies will automatically know what to do when they hit the water.” And I'm a parent; I've 

seen those things and I'm like, “That’s bullshit! There’s no way that a baby would know what to do!” But 

they do. They hit the water. They love it. They haven’t been taught to be afraid of what could happen in 

the water. And so I sort of liken the whole process of trying to be a little bit more weird with your 

business to that. You just have to kind of get thrown into the pool and you have to put something out 

there. And more often than not, it totally rocks. It's like, fine. It's perfect. It's exactly how it needs to be, 

and you survived it. And it just gets easier and easier every time you do it. So there’s not really, like, a 

way you can sort of coax someone into it. You sort of have to be like, “Okay, here it is. Now or never. 

Jump. Do this thing.” 

Elisa: Using that analogy—which by the way, I actually think is a pretty good analogy—I've heard much 

worse. Don’t even worry. But using that analogy, do you have “arm floaties” or “goggles” that you give 

people that you work with so that, yes, they probably should know what to do when they hit the water. 

But you do have to—as a person who cares about your clients—make sure they don’t drown in the 

kiddie pool? Because that would be embarrassing for everyone. 
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Maisie: Well, there's a lot and reassuring on my part. I'm not making companies do a 

whole 180 on, like, what they are all about; it's more like, “Let's pick this interesting 

story from your business and let’s use that to help build your business.” So, it's not 

completely like, “Let’s just go in and give you the makeover from hell and hope it works!” It's more like it 

was already there, it just needs to sort of be amplified a little bit. 

Elisa: How do you help business find? Because I know so many businesses that do have those really, you 

know—we'll call them “weird” or “standing out,” or just stories that make them different—but when 

you're kind of in the mire of the day to day or running your own business, those stories may not stand 

out really as exemplary or different to you because to you, it was just another day. 

Maisie: That’s sort of where a good writer will come into play, because a good writer can make anything 

interesting. I usually try and start with, “Tell me about why you're doing what you're doing.” The “why” 

is crucial. It's so important. You know, Simon Sinek is very big on sort of discovering your “why” and 

having that drive what you do in your business. But there's so much information and coolness in that 

sort of story of why you started your business, why are you doing what you're doing. And if you can just 

sort of keep talking about it and keep kind of narrowing down and get like a couple of really good 

details, you can really make that interesting. People really identify with hard decisions and struggles and 

the story about the journey is captivating to audiences. So we usually start with that because everybody 

has their beginning story. 

Elisa: Nice. As someone who—you have a very lengthy past, and you talk about your ten years of 

working as a corporate ad exec, but you also owned and ran your own fitness studio for a very long 

time. At least, like, more than six months, which I think for a lot of people who like start and then exit 

businesses. Six months is a good run rate for some of that. 

Maisie: Yeah. 

Elisa: You went and did that. Now your own to this and you're starting this new venture that I'm, of 

course, super excited about: The Beer Muse. How are you finding time with all of your own writing and 

your client’s writing and running your business to branch out to a whole other idea? 

Maisie: Well, I have to also add that I'm writing a piece of fiction as well. 

Elisa: Good! So in addition to even with that. I'm assuming you sleep at some point. I could be incorrect 

here. 

Maisie: Sometimes I sleep. Sometimes not so good, not so much. But it's been a struggle and I will be 

the first person to say that. Like, writing is not easy. And anyone that says that it is is full of crap as far as 

I'm concerned, because writing isn’t this thing, like, usually you don’t just… Like, the first thing that you 

put onto paper is the best thing—that’s rarely ever the case. And so there's a lot of time involved with 

like, revising and polishing and getting something right. And so for me, in trying to juggle all these 

projects and also handle my clients work as well, it involves me having to keep a really strict schedule. I 

used to just be so like, “Oh, I hate this! I'm this creative person and I don’t want to be tethered by some 

schedule that keeps me having to do things from this time to this time.”  

But when you have so much going on and so much that you're juggling, you just have to. You have to 

have to a schedule where you say, “Okay, this time to this time, here is what I'm doing. And I'm giving 
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myself this amount of time to work on this blog post. I'm giving myself this amount of 

time to work on this. And girl, you better get it done, because you can’t keep moving 

all of these times out, these projects out. You’ve got to get it done!” So it puts a little 

bit of pressure on me, which I tend to thrive on. I think a lot of my best work is done under pressure, so 

anything that anyone reads that I've done that they are like, “Wow, that’s pretty good!” It was probably 

written like at 11:55 when it was due at midnight, sort of thing. 

Elisa: Right. “Well, just slide one in and no one will ever be [?? 19:18].” 

Maisie: Yeah. So for me, it's all about the schedule. Hopefully that will change someday where I can sort 

of not be so tied to, “I have to be on my desk at time because this is the time I have to do this.” Where I 

can be a little bit more free willing, but for right now it's what works. 

Elisa: So with The Beer Muse, I'm very intrigued by the entire way that you're launching this, because it's 

kind of a passion project. You and I have spoken before at some extensive length over craft beer, about 

our love of craft beer, and being chicks who love craft beer, which is just a great place to be in life. But 

you're kind of taking this passion project and not only being able to write about beer in a great way, but 

also working to take on content clients, I saw as well, that are specifically focused in the microbrewing 

and craft niche.  

Maisie: Yeah. The beer muse, it basically sort of came about when you and I were talking in Portland in 

July of this year. It was sort of like this new idea in my mind. “And you know what else I like? I really like 

beer!” Not just any old beer, but really good craft beer that’s sort of made with grit and determination 

and love. You can taste that in beer. You can taste the hard work in a good craft beer. I was like, “You 

know what, I like it so much that I think that I wanna do something with it.” And so The Beer Muse was 

sort of formed based on this love of beer and writing. So it sort of has morphed over the [?? 20:56]. I’ve 

sort of honed in what is it exactly that I want to do.  

Basically, what it's going to entail is just writing about craft beer in general; the industry and the funny 

sort of observations about people who drink beer. Because you get a lot of beer snobs out there you 

know, who are all like “Oh, these kinds of hops is blah, blah, blah.” And it's getting to the level of the 

wine industry where people who were sort of like tossing up these words and stuff like, “Man, I don’t 

even know what you're talking about.”  

Elisa: I just know it tasted good when I drink it.  

Maisie: Right! So I'm sort of incorporating this “let’s just talk about beer like in an unfussy, sort of real 

way.” And I have some interviews in the works with some brew masters who were just doing some 

amazing things. I love learning about people’s stories and their processes and their “why”—the “why 

story” of what they do what they do.  

And then the third sort of element of it is launching into doing actual writing and content creation for 

small breweries around the nation—and perhaps even the world—because the craft beer movement is 

taking over the world, and not just the United States. So it will be really exciting to launch this and get it 

out there because it's really going to sort of incorporate all of these loves that I have, which is beer and 

travel and writing, and just sort of living life with adventure. So I'm really excited. Probably mid-January 

2015, so you know, I need to get cracking on making sure everything is in place for that. But yeah, it's 

really exciting. 
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Elisa: Well, it's so great to be able to do exactly, like you said, create a business or 

some sort of line, at least two-year business that is all about doing things that you 

love. It's kind of, I think, a lot of people on today’s lifestyle business world, that they 

talk about a really striving force to do work that they actually enjoy showing up to do. So it's really cool 

how you’ve kind of figured out a way to be able to morph all of that together. And more importantly, 

monetize it so you're not doing it from someone’s basement. 

Maisie: Exactly! I mean, I think that it's really important to be intentional about why you're doing what 

you're doing. If someone out there was like I was like, “I wanna be a writer.” Okay, cool. That’s like, 

really awesome, but everybody wants to be a writer. So what kind of a writer are you going to be? You 

have to be like, “What’s my voice? What kinds of projects do I like? Do I like business or do I wanna work 

with people or do I just wanna like hold up and never talk to anyone and write a bestseller? What kind 

of writer do you wanna be?” And once you decide that, you just have to be so intentional about how 

you're going to do it. Very specific. Get the details down to like, “This is what I love, and man, if I love it 

this much, that I can make it happen.” 

Elisa: Well, speaking of things that you love, I am going to move on to a quick little game that we like to 

play that is all about the things that people love. It's super easy. Over the next two minutes, I'm going to 

ask you a series of either/or questions and I want you to answer with the first thing that pops into your 

mind. 

Maisie: Okay. 

Elisa: We'll try to get through as many as we can and get a little sneak peek into the secret thoughts of 

your writer’s mind. Are you feeling ready? 

Maisie: Yes.  

Elisa: All right. Let’s go. Pen or pencil? 

Maisie: Pen. 

Elisa: Mac or PC? 

Maisie: Mac. 

Elisa: Coffee or tea? 

Maisie: Coffee. 

Elisa: Night or morning? 

Maisie: Night. 

Elisa: Good writing or correct writing? 

Maisie: Good writing. 

Elisa: Noise or silence? 

Maisie: Silence. Complete silence. 
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Elisa: Lefty or righty? 

Maisie: Righty. 

Elisa: Weird or typical? 

Maisie: Oh, man. Weird! Weird. Weird. Weird. 

Elisa: School or no school? 

Maisie: No school. 

Elisa: Outside or inside? 

Maisie: Inside, baby. 

Elisa: Clean or messy? 

Maisie: Clean. 

Elisa: Teacher or student? 

Maisie: Student. 

Elisa: Town or city? 

Maisie: Town.  

Elisa: Trains or planes? 

Maisie: Planes. 

Elisa: Skiing or surfing? 

Maisie: Surfing. 

Elisa: Fantasy or reality? 

Maisie: Reality. 

Elisa: Love or money? 

Maisie: Love. 

Elisa: Introvert or extrovert? 

Maisie: Introvert. 

Elisa: Good content or good marketing? 

Maisie: Good content. 

Elisa: Smile or game face? 

Maisie: Smile. 

Elisa: Call or text? 
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Maisie: Text. 

Elisa: Money or fame? 

Maisie: Money. 

Elisa: Be older than you are now or be younger than you are now? 

Maisie: Younger. 

Elisa: Think before you talk or talk before you think? 

Maisie: Talk before I think. 

Elisa: Have a dragon or be a dragon? 

Maisie: Be a dragon. 

Elisa: Bestselling book or million-dollar business? 

Maisie: Bestselling book. 

Elisa: What is one site that you are loving online right now? 

Maisie: Chuck’s Wendig's TerribleMinds.com 

Elisa: And what is one book that you're loving right now or recently? 

Maisie: Everything I Know by Paul Jarvis. 

Elisa: Perfect! Well, with that we have done the lightning round. 

Maisie: How did I do? Did I pass? 

Elisa: You got close to the end. There were few more left. I was getting nervous. Well, thank you again 

for taking the time to join me today. Where can folks find your writing and business? 

Maisie: The best place to find me is on my website, which is amwritingstudio.com. I'm also on Twitter at 

@AudaciousMuse and you can also find me on my new website, which is The Beer Muse, and that 

should be ready in people’s eyes in the next couple of weeks. 

Elisa: Fantastic. And do you have any parting thoughts? Any that you think businesses and writers and 

creators need to know about how to be weird in today’s world? 

Maisie: There's a quote at my desk that I love. I don’t know who wrote it, but it's very inspiring to me 

and it says: “There's nothing harder than the softness of indifference.” And what that means to me, and 

hopefully the advice that it can impart to whoever is listening, is that you need to take a stand on what 

you are all about and what you want to portray to the world and how you want to be in the world. And 

if you can’t make a decision or if you are sort of lost as the kind of person that you are, then that’s work 

that needs to be done. And then once you find that, it makes all the difference. It gives you your own 

distinct and personal voice. Don’t allow indifference to rule your life and your world. There’s a huge 

audience out there that wants to hear your unique voice. 

Elisa: That’s great! Well, thank you for sharing your unique voice with us today. Have a great one! 
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Maisie: Thank you, Elisa! You too. 

 [You can find this episode’s notes and resources at CraftYourContent.com/episode17, 

and the Writers’ Rough Drafts’ full archive at CraftYourContent.com/podcast. If you wanna talk more 

writing with me, or just say hi, you can always catch me on Twitter at @elisadoucette. This show was 

produced and published by my outstanding content management team over at CraftYourContent.com.  

Thank you for listening on iTunes, Stitcher, SoundCloud, or right off the site. If you love listening to 

writers talking about their writing path as much as I love talking to them about it, then please leave us a 

quick five-star review. Reviews and sharing your favorite episodes help me get the word out, and get 

more people on the show. Thank you so much for listening to me geek out today about writing with 

Maisie Smith. ‘Till I'm in your earbuds next Tuesday—go create your own compelling content and make 

some words sexy!] 

[Outtake] 

Maisie: It seems like there’s like a five-second delay. Have you noticed me taking a little longer to 

respond? 

Elisa: Nope. I think we'll be good. 

Maisie: Sweet! Let’s not worry then. I didn’t even have to say anything. 
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